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Sportsnet.ca

portsnet Magazine tells the stories that fuel 

the passions of millions of Canadians who 

cram into rinks, arenas and stadiums across 

the country, and who make sure they’re home 

in time to watch the big game – whatever it 

happens to be. Sportsnet features the very 

best photography from around the world of 

athletics, and the kind of incisive analysis and 

entertaining commentary that discerning 

sports fans demand, from the country’s best 

roster of writers and columnists. 

Sportsnet is for Canada's sports fanatics, 

focusing on all the major professional 

leagues and the premier amateur events, 

with particular focus on the teams and stars 

that Canadians care most about. When 

combined with the unmatched reach and 

power of Sportsnet’s broadcast properties 

and digital platforms, the magazine is 

Canada’s leading source for in-depth 

perspective and inside reports on hockey, 

baseball, football, soccer, and MMA to name 

a few. Sports can bring us to our feet, and 

they can bring us to tears. Sports can break 

hearts and make them swell with pride. And 

now Sportsnet is here, arriving in mailboxes 

and on newsstands every other week. 

Evoking the thrills of victory and, of course, 

the agonies of defeat, Sportsnet is Canada’s 

only national sports magazine.



publishing schedule
COVER 
DATE

IMPACT 
DATE

EDITORIAL  
overview

SALES 
CLOSE

MATERIAL 
CLOSE

Jan. 30 Jan. 12 The Greatest team ever 
(1981 Canada Cup)

Dec. 30 Jan. 4

Feb. 13 Jan. 26 Super Bowl Preview Jan. 13 Jan. 18

Feb. 27 Feb. 9 Super Bowl Winner Jan. 27 Feb. 1

Mar. 12 Feb. 23 SPECIAL: Beauty of Sport Feb. 10 Feb. 15

Mar. 15 Mar. 15 GREATEST NHL TEAMS SIP Feb. 24 Feb. 29

Mar. 26 Mar. 8 SPECIAL: Endurance Issue Feb. 24 Feb. 29

Apr. 9 Mar. 22 SPECIAL: IPL Cricket Preview
MLB preview/Money Players

Mar. 9 Mar. 14

Apr. 23 Apr. 5 SPECIAL: NHL Playoff Preview Mar. 23 Mar. 28

May 07 Apr. 19 SPECIAL: Sports that can kill Apr. 6 Apr. 11

May 21 May 3 SPECIAL: Science in Sport Issue Apr. 20 Apr. 25

June 4 May 17 SPECIAL: Money Players May 4 May 9

June 18 May 31 Stanley Cup? May 18 May 23

July 2 June 14 Stanley Cup? June 1 June 6

July 16 June 28 SPECIAL: Why we play June 15 June 20

Aug. 6 July 19 SPECIAL: Olympic preview July 6 July 11

Aug. 20 Aug. 2 Olympics July 20 July 25

Sep. 3 Aug. 16 Olympic retrospective Aug. 3 Aug. 8

Aug. 30 Aug. 30 NHL POOL GUIDE SIP Aug. 10 Aug. 15

Sep. 24 Sep. 6 Aug. 24 Aug. 29

Oct. 8 Sep. 20 SPECIAL: NHL season preview Sep. 7 Sep. 12

Oct. 22 Oct. 4 Sep. 21 Sep. 26

Nov. 5 Oct. 18 Oct. 5 Oct. 10

Nov. 8 Nov. 8 100th GREY CUP SIP Oct. 19 Oct. 24

Nov. 19 Nov. 1 Oct. 19 Oct. 24

Dec. 3 Nov. 15 Special: Second annual Mavericks 
and villains issue

Nov. 2 Nov. 7

Dec. 6 Dec. 6 YEAR IN SPORTS SIP Nov. 16 Nov. 21

Dec. 17 Nov. 29 Grey Cup Winner Nov. 16 Nov. 21

Dec. 31 Dec. 13 SPECIAL: Sportsnet awards Nov. 30 Dec. 5

*subject to change



Anchor 
POsitions

In addition to offering adjacencies to our award winning 
writers and columnists, Sportsnet Magazine is thrilled to offer 
partners strong and engaging anchor positions throughout 
Canada’s only national sports magazine.

•	 Everything sports fans need to watch for 	
	 in the coming two weeks and why

•	 The stats, the stories and the background 	
	 that put sports fans in the know for the 	
	 coming weeks

Pre-game
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oct. 6–9

01 a puck drop 
15 years overdue

winnipeg Jets V. montreal Canadiens

that this game is Being played at all 
matters more than its outcome. The business 
of sport can be cruel sometimes. And watching 
the Jets leave Winnipeg in 1996 was agonizing 
for the club’s loyal supporters. Art Beals, a fan 
from day one in 1972, was at that final game—
a 4–1 playoff loss to Detroit. He wept, and the 
team took off to Phoenix. “I went into mourn-
ing,” he says. But like so many in the city, Beals 
believed the Jets would return, impossible as 
it seemed. So when he heard in May that his 

To say it’s been a long decade for 
the Detroit Lions doesn’t properly 
describe the team’s futility. Since 
the club’s last appearance on Mon-
day Night Football—a 35–0 loss  
to the St. Louis Rams Oct. 8, 2001—
the Lions have spent 10 years  
(currently the longest drought 
between MNF appearances) per-
fecting how to lose. During that 

stretch, they’ve given up 1,200 more 
points than they’ve scored. But 
buzz around the league this year 
has wide receiver Calvin Johnson 
and the Lions contending for a play-
off spot. They’d have to top either 
the Bears or the Packers in the NFC 
North—but a Monday night win 
against Chicago at Ford Field would 
be a big step.

03  
find the 
time for
ThEsE fIvE

main eVent | frankie edgar V gray maynard 

The two best 155-pounders on the planet meet in Houston for their third 
fight in three years. Maynard has the edge so far with a 1–0–1 record. 

05 ufc 136: rOuND THrEE

A Jets goalie ondrej pavelec’s 
highest single-game save total 

last year came against Montreal, 
when he stopped 47 shots in a 4–3 
overtime win. 

B New Hab erik Cole torched the 
Thrashers for five goals in six 

games as a member of the Carolina 
Hurricanes last season.

 c Atlanta missed the playoffs 
by 13 points last year, but not 

because of a slow start. The 
Thrashers were fifth in the East 
on Jan. 6, but won just four of 
their next 20 games.

HEAD TO HEAD

o
c

t.
 1

There was no 
Labour Day 

Classic for the 
first time in 14 
years, so the 
Argos and 

Ticats stage an 
October classic.

football
hamilton

AT
toronto

o
c

t.
 1

This will likely 
be Canada’s last 

game at the 
Rugby World 
Cup, and it’s 
against the 

powerhouse 
All Blacks.

RUGbY
Canada

V
new Zealand

o
c

t.
 7

It’s always a 
grudge match 

when these 
rivals meet, and 

this one’s for 
Euro 2012 

qualification.

SoCCER
sweden

AT
finland

o
c

t.
 8

A rematch of 
last season’s 

thrilling seven-
game Eastern 
Conference 
final, which 

ended with a 
1–0 Bruins win.

HoCKEY
tampa Bay

AT
Boston

o
c

t.
 8

–1
6

The top four in 
men’s tennis 

collide for the 
first time in a 

big event since 
the U.S. Open.

tENNIS
shanghai

rolex masters

04 lions: prime time ready?

so it’s come to this. tiger 
woods’ latest return won’t 
be at a major. he’ll try to 
prove that Presidents cup 
captain Fred couples was 
right to select him for the 
team by appearing at his 
first-ever Frys.com open 
in san martin, calif. 

Can’t mIss

oct. 8

Pregame
the next two weeks in sports. fully covered.

oct. 9

07 OuT fOr (mOrE) blOOD
Hated by Arsenal fans for aerating robin van 
persie’s face with his cleat in 2009, ex-Gunner 
emmanuel adebayor is set to play his first North 
London derby with Tottenham.

oct. 2

team was coming home, the 80-year-old wept 
once more. A month later, he was sitting in 
the MTS Centre, among thousands in old Jets 
sweaters, watching the big screen as the team 
selected its first player, center mark scheifele, 
in the 2011 draft. 

Given that the Jets’ return has largely been 
cast as a victory for hockey in Canada, it’s fit-
ting that Winnipeg faces Montreal in its season 
opener. That day, there won’t be a louder place 
in the nation than the arena on Portage Ave. 
Have tickets? Bring earplugs. At home? Turn 
up the surround sound and enjoy. 
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06 the guy to watch

frankie edgar 
(Lightweight Champ)

Record: 13–1–1
Height: 5-6

Weight: 155 lb.
Style: Boxing/ 

Jiu-Jitsu
Vegas odds: -155

gray maynard
Record: 10–0–1

Height: 5-8
Weight: 155 lb.
Style: Boxing/

Wrestling
Vegas odds: +125

showdown Joe’s take

“ A battle of wills. 
These two are 
so well matched 
that the minutest 
of errors will 
likely be the 
difference.”

*All times EST

While the 
Philadelphia 
Phillies’ rotation 
gets most of the 
attention, catcher 
Carlos ruiz will 
be the man calling 
the shots for the 
NL favourites 
this October.

oct. 10
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•	 The world of athletes and celebrity are now 	
	 one, and in each issue we bring you the 		
	 most fascinating, engaging and outrageous 	
	 personalities on the field and off

•	� The money, the toys, the bodies, the break-
ups, the achievements, and the failures

The Show
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theshow
the past two weeks in sports. in A blender. 

IN A BLUE JAYS SEASON THAT SAW JOSE BAUTISTA SHATTER THE RECORD FOR ALL-STAR 
votes and Ricky Romero emerge as a genuine No. 1 starter, it was rookie Brett lawrie who stole 
the spotlight. Despite suffering a season-ending broken finger with about a week left, in just 
43 games the 21-year-old from Langley, B.C., emerged as one of baseball’s brightest young stars, 
igniting teammates and fans with his fiery play (his emphatic fist pumps after a big hit are enough 
to make the Jersey Shore crowd jealous). Former Jays skipper Cito Gaston believes Lawrie is 
destined for success. “I like the energy he brings to the field,” Gaston says. “He kind of reminds 
me of Pete Rose.” But success can be fleeting (see Hinske, Eric; 2002 rookie of the year).       

making a career out of 43 games
ArE yOu smArT 
ENOugH TO cHEEr?
alexa Flutie—yes, Doug’s daughter—
made her debut this season with the 
New England Patriots dance squad. 
To qualify, Flutie had to score 100 
percent on a gruelling 33-question 
gridiron test. Here’s a sample of what 
it takes to earn Patriots pompoms.

A briEf mOmENT Of    NATiONAl priDE: vasek pospisil

Boozercise

— Hockeycentral’s Nick Kypreos 
on the retirement of Modano, the 
last active player who laced up 
skates in the NHL in the ’80s.

Masskrugstemmen, 
a sport in which 

competitors hold 
a one-litre mug of 

beer at arm’s length 
for as long as they 
can, just crowned 

its North American 
champion in New 

York. Think you can 
hold your booze? 

Get a jump on next 
year’s regional 

qualifiers with this 
training regimen.

front keg press 

Hold keg in front of 
face. Lift overhead 
until arms are fully 
extended (2–3 sets, 

6–8 reps).

statiC stein 
hold with tuBing

Stand on elastic tub-
ing, holding end in 

same hand as stein. 
Raise stein to shoul-
der level and hold.

keg deadlift

Pull keg back toward 
chest, bringing 
shoulder blades 

together (2–3 sets, 
8–10 reps).

“Be a dog. We 
don’t need no 

‘meows,’ we don’t 
need no cats. We 
need more dogs.”
—Coastal Carolina 

football coach 
David Bennett, 
on his players’ 

attitudes come 
game day

THis mONTH iN spOrTs ANAlOgiEs

Pospisil notched two of Canada’s three Davis Cup wins, 
sharing the third with Daniel Nestor, taking Canada past 
Israel into the World Group for the first time since 2004. 
With a serve that’s earned raves from Roger Federer, the 
21-year-old had a few decks of aces up his sleeve. 

questions

“You can’t rush it. 
Like baking a souf-
flé. If you open the 

[oven] door, it 
collapses.”

—Toronto Maple 
Leafs coach ron 
Wilson preaches 

patience with 
prospect Nazem 

Kadri

“Do you ever 
watch Disney 

Channel movies? 
Something spec-

tacular always 
happens. So let’s 
make it a Disney 
Channel movie.”

—Houston 
Eisenhower Eagles 
high school football 

coach Dre 
Thompson, on player 

motivation

“They’re like 
little babies. One 
day in a baby’s 
life is like two 

years in an 
adult’s life, and 
that’s how it is 

for those guys.”
—Nebraska 
Cornhuskers 

running backs 
coach ron Brown, 
on his new recruits

Turkish soccer giants Fenerbahçe 
hosted an unexpectedly memorable 
1–1 draw on Sept. 20. Sanctioned by 
the Turkish Football Federation after 
its fans stormed the pitch during a 
friendly in July, the team was sup-
posed to play its game against 
Manisaspor in an empty Şükrü 
Saracoğlu Stadium. Instead, 24 hours 
before kickoff, the TFF—somehow 
under the impression that drunken 
men negatively impact the spectator 
experience—opened the game to 
43,000 women, and children under 12, 
who were admitted free of charge.

A bEAuTiful gAmE

quick quiz

For the full quiz and answers, go to 
sportsnet.ca/mag/cheer

1  How is the winner determined if the 
football game is tied at the end of the 
fourth quarter? Include both regular 
and post-season.

2  How many players are on the field 
at once per team?

3 Explain a safety.

4  List the teams in the NFL that do 
not have cheerleading squads.

5  How many luxury suites does the new 
stadium have, and how many seats 
are there in total in the suites?

“Mike Modano was
the only player 
left I could ask, 
‘What are you 
listening to on 
your walkman?’ 
It’s sad.”

35
aCes

pospisil

19
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rest of 
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Brett Lawrie
Lawrie (as Pete Rose)
Carlos Delgado
Eric Hinske
John Olerud

* Wins Above Replacement (WAR) measures the number of wins a player added to his team, compared to those of an average replacement player. 
For perspective, as of Sept. 26 Bautista had a WAR of 8.6, while utility infielder Mike McCoy’s was 0.4.   Fr
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In becoming the youngest-ever 
player to win on the LPGA Tour, 
16-year-old Lexi Thompson —now 
$195,000 richer—made golf fans 
everywhere feel ancient. The year 
Lexi was born—1995—a cherubic 
Tiger Woods made his PGA Tour 
debut; Juli Inkster, who finished 11 
strokes back of the youngster at the 
Navistar LPGA Classic, was already 
in her 11th year on the LPGA Tour; 
and the always colourful, chain-
smoking John Daly won the British 
Open, his last major tournament win.  
Ah, to be 16 again. 

THEN HEr mOm 
DrOvE HEr HOmE

next Big thing Clockwise, from left: Lawrie, Delgado, Hinske, Olerud

•	 Yes, this is where we get all “sciencey” on  
	 you – with each issue we’ll bring you  
	 behind the scenes to break down the  
	 science behind sports performance

 •	 Sports nutrition

 •	 Sports medicine

 •	 Biomechanics

 •	 Psychology

 •	 Physiology

Science of Sport
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science of sport rotator cUff tear By arden Zwelling

dr. Jason smith, consulting orthopaedic surgeon with the toronto blue Jays, 
breaks down a big-league pitcher’s worst nightmare illustrAtion by JAmes Archer

degrees/seCond 

That’s how fast a 
pitcher’s arm is 
rotating when  

he’s throwing a 
fastball—roughly 
equivalent to the 
speed a car tire 

spins at 120 km/h. 
It’s the fastest 

measured motion in 
sports, says Smith.

7,500any good surgeon will tell 
you that Toronto Blue Jays pitcher 
Dustin McGowan should not have 
pitched as well as he did in Septem-
ber. After suffering a full-thickness 
tear in his rotator cuff about 16 
months ago, the starter was back in 
the big leagues throwing his fastball 
in the mid-90s. If the recovery is a 
surprise, the injury—described by 
legendary Dodgers hurler Don Dry-
sdale as “cancer for a pitcher”—isn’t. 
The force on the shoulder at the start 
of throwing a major-league fastball 
is like holding a 40-lb. weight behind 
your head; at the height of the 
motion it’s more like 220 lb. “Do that 
100 times: that’s a starting pitcher,” 
says Dr. Jason Smith, a consulting 
orthopaedic surgeon with the Blue 
Jays. “It’s not amazing when they 
do [tear a muscle], it’s amazing that 
all of them don’t: It’s absolutely 
amazing their arms don’t fall off.” 

 injury The demand of pitching 
wears down the rotator cuff, a  
constellation of four muscles that 
control elevation and rotation of the 
shoulder. Most commonly, the ten-
dons holding the top two muscles 
(the supraspinatus and the infraspi-
natus) to the bone will fray like a 
rope as the muscle peels from the 
bone. In a full-thickness tear, the 
muscle tears clean away.

 repair Surgeons arthroscopi-
cally shave the bone to create a 
clean surface, drill holes to hold 
anchors made of synthetic bone,  
and screw in the anchors. Then they 
weave unbreakable thread through 
the tendon and around the anchor, 
pulling the muscle back to the bone. 

“It’s carpentry,” says Smith.

3  recovery Bouncing back usu-
ally takes one to two years, including 

three months with the shoulder 
immobilized. (The rotator cuff mus-
cles firing even once in this period 
can disrupt healing.) Meanwhile, the 
muscles atrophy, meaning three or 
four months of therapy—starting 
with one-lb. weights. Once motion 
and strength have been regained—
often six to eight months post-op—
the pitcher can throw again. Fifteen 
tosses from 20 feet, every other day. 
It’s hard for many top-level athletes 
to stay patient.

 return Most full-thickness 
tears are career-ending. The odds of 
returning to competitive form are as 
low as 10 percent. Most don’t even 
attempt a comeback. Those who do 
are rarely as effective, which is why 
McGowan’s comeback is so improb-
able. “There’s no way this guy should 
be throwing 95 mph,” says Smith. 

“He’s the outlier.” 

•	 With every issue of Sportsnet our goal is to  
	 inform, entertain, inspire and fuel the  
	 passions of fans, and what better way to  
	 do that than highlight a Road Trip we think  
	 every sports fan should consider

•	 We put the Sportsnet spin on: 
	 - How to get there 
	 - Where to play 
	 - The best value

 •	� This is the sports fans’ insider’s guide to the 
greatest sports destinations and events on earth

Road Trip
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COLTS 
vs RAVENS

Dec. 11
1 p.m.

M&T Bank Stadium

Retail price:
$69.55–372.20
StubHub.com: 

$60–2,000

TICKETS

KNOW
THE

CITY

MAPLE LEAFS 
vs CAPITALS

Dec. 9
7 p.m.

Verizon Center

Retail price:
$67.95–233.70
StubHub.com: 

$44–2,900

BLACK KNIGHTS 
vs MIDSHIPMEN

Dec. 10
2:30 p.m.

FedEx Field

Retail price:
$86.85–197.90
StubHub.com: 

$95–1,500

The fine people of Maryland take their sports seriously. 
For evidence, just look at the Washington Redskins, who 
have sold out every home game at FedEx Field since 1966. 
That dedication extends to the college ranks and even to 
hockey—a rarity in the States. So if you’re hoping to snag 
decent seats, your best bet is the secondary market. 
Ignore the scalpers—you’ll get a better deal online.

H ow often is a game between 
two losing football pro-
grams a once-in-a-lifetime 
experience? 

First played in 1890, the Army–Navy 
game has always been one of the most 
heated rivalries in college sport. (After 
a 6–4 Navy victory in 1893, an argument 
between a brigadier general and a rear 
admiral that almost resulted in a duel 
prompted President Grover Cleveland 
to ban matches between the two acad-
emies for � ve years.) Usually played on 
neutral ground in Philadelphia, this year 
Navy hosts the game in downtown D.C. 
for the � rst time in 112 meetings.

They couldn’t have picked a better 
weekend to be in Maryland. As the top 
brass kit out in their finest dress 

uniforms the night before the game, 
the just-good-enough-to-inspire-the-
hope-in-their-fans-they-will-later-crush 
Toronto Maple Leafs will be in the 
Verizon Center to take on Alex  
Ovechkin and the Capitals. The action 
moves to FedEx Field Saturday as 
Army tries to break Navy’s nine-year 
winning streak. Next up, a short trip 
up the Baltimore–Washington Parkway 
on Sunday to see the Ravens and a 
defence deep enough to shut down 
Peyton Manning take the � eld against 
a Colts team struggling to notch a win 
without him.

Think of it as a weekend to embrace 
traditions—both the solemn and moving 
military variety and its beer-fuelled red 
and purple antithesis. 

The NHL, the NFL and, oh yeah, the NCAA’s best rivalry, all in Maryland

CALGARY
DALLAS
SAN JOSE
EDMONTON
AUSTRAILIA
VANCOUVER

MARYLAND

GO NOW

9 U.S. presidents have 
attended at least one 
Army–Navy football 
game. Teddy Roosevelt 
was first, in 1901.

82,000 seats 
at FedEx Field, 
making it the 
second-largest 
stadium in the NFL.

15% savings on 
admission to Madame 
Tussauds D.C. if you 
book online. Check 
out wax Tiger Woods.

$60–2,000 brass kit out in their finest dress 
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•	 So much of what separates magazines from 	
	 other sports media is tied to the jaw dropping  
	 imagery and photography the sports fan will 	
	 spend time with

•	 With every issue we bring you the best in 	
	 sports photography from around the world in 	
	 our Gallery section

Gallery

•	 In every issue of Sportsnet we pay homage  
	 to the reader-the Fan

•	 In the stands of every gym, rink, arena and  
	 stadium, fans let go of their daily troubles,  
	 the bills, their jobs, chores and give  
	 themselves over to their teams

•	 With the Fan, we’ll highlight these unique  
	 stories each week in a true destination  
	 feature that is guaranteed to entertain  
	 and inspire  

The Fan

ANCHOR POsitions 
CONTINUED
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NOTE: All content not intended to trim must be kept a minimum of .25” from outside trim edges and include .125” gutter allowance for spreads. 
Publisher is NOT responsible for the line-up of content running through the gutter on spreads or on single pages adjacent to inserts. Running 
content through the gutter is STRONGLY discouraged, as folding and trimming are subject to variation.

Production Process
Printing 
High speed, web offset lithography at resolution of 300dpi/150lpi

Binding 
Saddle stitched

Magazine Trim Size 
7.875" x 10.75" 

Supplied Advertising Materials
PDF/X-1a:2001 created to Magazines Canada specifications, sent 
online using Magazines Canada AdDirect at addirect.sendmyad.com. 
For information regarding Magazines Canada specification refer to 
magazinescanada.ca/advertising/production/dmacs_specifications 
or contact the Production Manager at (416) 764-2087 for details. 
Rogers Publishing does not accept responsibility for material content 
or colour trapping.

Text type should be a minimum of 8 point. Reverse type less than  
12 point is not suitable for reproduction. Sportsnet is not responsible 
for reproduction of type sizes smaller than those mentioned for thin, 
serif type. The ad MUST be uploaded as a press-ready PDF file.  
Information on creating a proper PDF file is available on the  
Magazines Canada website magazinescanada.ca/advertising/ 
production/tools/pdftips.

Keep all colours CMYK. Do not use Spot colours or RGB art. Keep  
any black/grey type as one colour black (no four colour black text).

AdDirect Instructions

InDesign CS3 or higher templates for ALL ad sizes are available at  
addirect.sendmyad.com (select Ad Sizes from the left-hand navigation menu)

TM

Upload.Check.Send

1	 �Log into Magazines Canada’s AdDirect™  
Ad Portal (addirect.sendmyad.com).  
Note: A user account will have to be set up  
upon the first visit.

2	 �Select the publisher/magazine you are  
advertising with. Complete the relevant  
ad info, then click Upload.

3	 �Follow the onscreen preflight process.

4	 �Approve your ad.



The applicable insertion order (to the extent it does not conflict with the terms 
hereof), the then current rate card of the publication(s) to which the insertion 
order relates (“Publication”) and Publication’s then current advertising 
specifications are incorporated by reference into these terms and conditions 
and are collectively referred to as the “Agreement”.  The person(s), firm or 
corporation contracting with Rogers Publishing Limited (“Publisher”) for the 
insertion of advertising in Publication, whether as principal (“Advertiser”) or 
as agent (“Agency”), shall be deemed authorized for all purposes relating to 
the Agreement.

Rates and Commissions
(a)	 Publisher reserves the right to change its advertising rates at any time.  

Rate changes shall be made at least 30 days in advance of the closing 
date of the first issue to which such rates apply.  If a rate change is not 
acceptable to Advertiser or Agency, it may, within 15 days of notification 
of such rate change, cancel the Agreement without incurring short rate 
charges (excluding multi-year discounts).

(b)	 Advertising rates are subject to the addition of applicable taxes, 
including Goods and Services Tax (GST), Harmonized Sales Tax (HST) 
and a Quebec Sales Tax (QST) where applicable.

(c)	 Agency commissions equal to up to 15% of gross billings for space, colour, 
position or special insert stock are payable to recognized agencies only.  
Commissions are not payable on extra mechanical charges, reprints, split 
runs and other such charges.

(d)	 Any negotiated discounts are only applicable to and available during 
the period in which they are earned.  Rebates resulting from any and all 
earned advertiser discount adjustments must be used within 6 months 
after the end of the period in which they are earned, and will expire if 
unused during such period.

Billing and Payments
(a)	 Advertiser and Agency shall be jointly and severally liable for payment of 

all invoices for advertising published in Publication.
(b)	 Amounts invoiced are payable upon receipt of invoice.  Interest shall 

be charged at a rate of 1% per month (18% per annum) on amounts 
outstanding for more than 30 days from the date of invoice.

(c)	 Invoiced amounts are payable at Publication’s office in Canadian funds, 
or equivalent funds at the rate of exchange prevailing at the time of 
payment.

(d)	 Publisher reserves the right to change the payment terms to cash with 
insertion order at any time.

Cancellation
(a)	 Cancellation of the Agreement by Advertiser or Agency is subject to 

Publisher’s approval, in its sole discretion.  Agreements for covers, special 
positions and inserts may not be cancelled by Advertiser or Agency.  No 
cancellations shall be accepted by Publisher after the closing date for 
advertising space.  Short rate charges shall apply to all cancellations by 
Advertiser or Agency.

(b)	 Publisher may, at its option terminate this Agreement for the breach 
of any term hereof.  Upon termination for breach, all charges incurred, 
together with short rate charges, shall be immediately due and payable.

Advertising Materials
(a)	 All advertising copy is subject to Publisher’s approval and Publisher 

may without notice and without liability reject, discontinue or omit any 
advertising for any reason at any time.

(b)	 The word “Advertisement” shall be placed above copy which Publisher 
determines resembles Publication’s editorial material or that is not 
immediately identifiable as an advertisement.

(c) 	  �Publisher shall not be responsible for colour or colour trapping or 
advertising copy that does not conform to digital Magazines Advertising 
Canadian Specifications (“dMACS”).  Advertising material must be 

accompanied by a dMACS standard proof.  For further information 
regarding magazine industry standards, please refer to Magazines 
Canada www.magazinescanada.ca or dMACS http://magazinescanada.
ca/dmacs.php?cat=dmacs.  Proofing requirements may also be found 
on www.rogersdigitalads.com under “Proofing Info”.

(d)	 Publisher may insert the advertising anywhere in Publication in its 
discretion, and any condition on orders or copy instructions involving 
the placement of advertising shall be treated as a positioning request 
only and cannot be guaranteed.  Publisher’s inability or failure to comply 
with any such positioning request shall not relieve Advertiser or Agency 
of the obligation to pay for the advertising.

(e)	 Publisher shall not be obligated to return any advertising material.
(f)	 Any advertising published in Publication may, in Publisher’s discretion, 

be published and archived by Publisher or any anyone authorized by 
Publisher, as many times as Publisher and those authorized by Publisher 
wish, in and on any product, media and archive (including anything in 
print, electronic or other form).

Warranties, Indemnities, Limitations
(a)	 Advertiser and Agency shall be jointly and severally liable for all content 

(including text, representation and illustrations) of any advertising 
printed.  Advertiser and Agency shall jointly and severally indemnify 
Publisher, its affiliates and their respective officers, directors, employees, 
contractors and agents against any and all liability and costs including 
any legal fees arising from a breach of this Agreement and/or resulting 
from the publication of the advertising materials, including without 
limitation, defamation, illegal competition or trade practice, infringement 
of trademark, trade name, or copyrights, and violation of rights of 
privacy, property or contract.

(b)	 Publisher shall not be responsible for errors or omissions in any 
advertising materials provided by Advertiser or Agency (including errors 
in key numbers) or for changes made to such advertising after the 
applicable closing date.

(c)	 Advertiser and Agency agree that Publication shall be under no liability 
for the failure, for any reason, to publish any advertising or circulate any 
issue of Publication.

General
(a)	 If Agency has entered this Agreement on behalf of Advertiser, Agency 

confirms that Advertiser has been provided with a copy of the terms 
hereof.

(b)	 This Agreement constitutes the entire agreement between the parties 
with respect to its subject matter and supersedes all prior agreements 
and understandings relating to the subject matter.  No changes to this 
Agreement shall be effective unless made in writing and signed by the 
party sought to be bound.

(c)	 For clarity, Publisher shall not be bound by any conditions, printed 
or otherwise, appearing on Advertiser or Agency contracts, orders 
or instructions which conflict with, vary or add to these terms and 
conditions.

(d)	 Neither Advertiser nor Agency may assign any rights or obligations 
under this Agreement.

(e)	 Advertiser and Agency agree not to make promotional or merchandising 
reference to Publication in any way without the prior written permission 
of Publisher in each instance.

(f)	 No provision of this Agreement shall be deemed waived by a course of 
conduct unless such waiver is in writing signed by all parties and stating 
specifically that it is intended to modify this Agreement.

(g)	 This Agreement is governed by and construed in accordance with the 
laws of the Province of Ontario and the federal laws of Canada applicable 
therein.  Any proceeding relating to the subject matter of this Agreement 
shall be within the exclusive jurisdiction of the courts of the Province of 
Ontario.

contact us JUDY JUNG
416-764-2403

judy.jung@sportsnetmagazine.com 

1 Mount Pleasant Road, 11th Floor 
Toronto, Ontario M4Y 2Y5


