
2
0

1
2

 M
e

d
ia

 p
l

a
n

n
e

r

Rogers Publishing Limited, P.O. Box 720, Station K, Toronto, ON M4P 3J6 • PM 40070230

2011
september

upgrade your office for rich clients p.21

secure your client data p.30 how to Be a discretionary Manager p.23 

discountwhy it’s smart to

wealthy clients are price sensitive 

so cut your fees

!

S
TA R T E R

C
O

N

V
E R S AT

I O
N

p.10

SHOULD  
YOUR CLIENT BUY 
A PRIVATE JET? 

p.12

We’ve
iMproved

SEE HOw P.5

Rogers Publishing Limited, P.O. Box 720, Station K, Toronto, ON M4P 3J6 • PM 40070230

2011OCTOBER

informedclients 
don’t...

S

TA R T E R

C
O

N

V E R S A

T
I O

N

HOW DO YOU  PREFER TO BE  CONTACTED? P.8

2011OCTOBER

OVERREACTTO MARKETVOLATILITYP.40 
REPEATEDLYCHANGE THEIRRETIREMENT DATES P.32 

LOSE
CONFIDENCEIN LONG-TERM PLANS P.32 
TAKE YOU

TO
COURT

P.22 

advisor’s edge | advisor’s edge report | advisor.ca
conseiller | Le journal du conseiller | conseiller.ca 



2
0

1
2

 M
e

d
ia

 p
l

a
n

n
e

r

Editorial Overview 
Canada’s flagship magazine for credentialed retail financial professionals helps advisors better understand their roles 
as client-facing fiduciaries and provides them with ideas, motivation and inspiration to do their jobs better. Each issue, 
forward-thinking advisors coach their peers on ways to more effectively engage clients. And, AE’s annual Dollars & 
Sense survey is the leading go-to source for data on how clients perceive advisor performance.

Frequency: 10 times a year

Circulation: 37,031 (aBC June, 2011)

2012 advertising rate card
four-color	 1 x	 5 x	 10 x
Full page	 $11,869	 $11,356	 $10,782
2/3 page  	 $10,268	 $9,827	 $9,313 
1/2 page	 $8,668	 $8,418	 $7,906
1/3 page	 $6,854	 $6,686	 $6,304
1/4 page	 $5,911	 $5,792	 $5,540
1/6 page	 $4,478	 $4,359	 $4,227
DPS	 $20,586	 $19,810	 $18,675
1/2 page spread	 $13,348	 $12,825	 $11,988

Black and white rates less 15%.

Cover rates
four-color 	 1 x	 5 x	 10 x
Outside Back	 $16,754	 $16,107	 $15,475
Inside Front	 $16,754	 $16,107	 $15,475
Inside Back	 $14,830	 $14,196	 $13,683
IFC Spread	 $29,421	 $28,144	 $26,985

Appointment notices
Appointment notice: 		 $17 per agate line

For Pantone Colour or Spot Colour, add $1,070 for each colour.

Cathy Ellis
Sr. National Account Manager
Tel.: 416 764-1513
cathy.ellis@rci.rogers.com 

Julia Sokolova
National Account Manager
Tel : 416 764-1766
Julia.sokolova@rci.rogers.com

Karine Huard
National Account Manager
Tel : 514 843-2133
karine.huard@rci.rogers.com

Meredith Duditch
Associate Publisher
Tel.: 416 764-2406
meredith.duditch@rci.rogers.com

Donna Kerry
Publisher
Tel.: 416 764-3805
donna.kerry@advisor.rogers.com 

Philip Porado
Executive Editor
Tel.: 416 764-3802
philip.porado@advisor.rogers.com 

Michael Finley
Production Manager
Tel.: 416 764-3928
michael.finley@rci.rogers.com
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do women prefer female advisors?
p.30

trends in couples’ finances
p.32

top advisors tell how they earned canada’s  
richest clients

 3rd  annual Women’s issue  

head office
Rogers Publishing Limited
One Mount Pleasant Road, 7th Floor
Toronto, Ontario M4Y 2Y5
Tel. : 416 764-2000 Fax. : 416 764-3934

Montréal office
Les Éditions Rogers Limitée
1200, avenue McGill College, bureau 800
Montréal (Québec) H3B 4G7
Tel. : 514 845-5141 Fax. : 514 843-2183
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Issue Features Important Dates

closing material mailing

January

•  Are you really listening - Clients don’t say everything 
they mean when they sit across the desk from you 

•  Consequences of compromising client data  
•  The value of advice

November 24 December 1st January 9

February

•  Advising against the grain – how to show clients  
opportunities in a downturn 

•  Moving down market – how to rebrand a practice 
for the meaty middle

January 5 January 12 February 6

March
• End of life issues – how advisors help clients with 

aging, disabilities, and final arrangements 
• Price Tag: building an accessible office

February 1st February 8 March 5

April

• Explaining returns – new ways advisors are helping 
clients understand their net worth

• Price tag: the cost of client teaching tools
• Behavioural finance: what to show clients who 

won’t read statements

March 1st March 8 April 2

May
• Annual Women’s issue  
• Talking to women clients  
• Women fund managers

March 28 April 4 April 30

June

• The debt issue – helping clients manage more 
   than their portfolios
• Ask this not that: is your client buying too much 

house?
• Insurance insights: if you buy it, you may have to 

insure it

May 2 May 9 June 4

September

• Paying Yourself 
• Hiring the right team – recruitment and retention 

strategies for associates. How do you ensure they 
don’t jump ship after you’ve invested in them? 

August 2 August 9 September 4

October • Client special: we ask real clients what they want 
from their advisors August 30 September 6 October 1st

November

• The Gen Y client: when will she be profitable? How 
do you serve her in the meantime?

• Stories from young advisors
• A career roadmap for young advisors

October 4 October 11 November 5

December • Secrets of top producers 
• Advising first nations clients November 1st November 8 December 3

Editorial CALeNDaR 
Every issue of Advisor’s Edge looks in depth at ways advisors can better connect with clients, deploy more 
effective solutions, and better structure their practices so that they run more smoothly. 
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a) standards unit size in inches

				  Width	 Depth

	 Full page	 7.875	 10.75
	 2/3 page	 4.625	 10
	 1/2 page island	 4.625	 7.5
	 1/2 page horizontal	 7	 4.625
	 1/2 page vertical	 3.375	 10
	 1/3 page 1 col. wide	 2.25	 10
	 1/3 page square	 4.625	 4.625
	 1/3 page horizontal	 7	 3.125
	 1/4 page horizontal	 7	 2.375
	 1/4 page square	 3.375	 4.875
	 1/6 page (1/2 col. or horizontal)	 2.25	 4.875
	 DPS	 15.75	 10.75

b) Trim size
7.875” x 10.75” (200 mm x 273 mm).

c) Full page
Allow 1/4” (6 mm) bleed on all four sides of the ad.
• �Single-page bleed size is 8.375” x 11.25” (213 mm x 286 mm).  

Type safety zone is 7” x 10” (177.8 mm x 254 mm).
• �Double-page spread bleed size is 16.25” x 11.25” (413 mm x  

286 mm) to trim to 15.75” x 10.75” (400.05 mm x 273.05 mm). 
DPS type safety zone is 14.5” x 10” (368.3 mm x 254 mm).  
Allow 1/4” (6 mm) on each side of gutter.

d) Digital files advertising specifications
Magazines Canada AdDirect is a free, web based ad portal 
designed to streamline the ad delivery process.
1) go to https://addirect.sendmyad.com
2) upload, preflight and review your ad
3) approve your ad, and it is automatically sent

NOTE: Publisher is NOT RESPONSIBLE for line-up of type or 
image running through the gutter on spreads or single page to 
adjacent insert. Running type or image through the gutter is 
STRONGLY discouraged.

e) Method of printing
Offset

f) Method of binding
Saddle stitch

INSERTS/POLYBAG
Rates and quantities are available on request.

COMMISSION
a) �Agency Commission: 15% of gross billing allowed on space,  

colour, bleed, position and the cost of special insert paper  
charges to recognized advertising agencies only.

b) �Prices are subject to the sales taxes where applicable.  
Prices are subject to change.

c) �Accounts are payable at the office of publication in Canadian  
funds or their equivalent at the prevailing rate of exchange at  
the time of payment.
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